




Source: Statistics Canada – National Travel Survey (NTS) – 2019 Estimates. Statistics Canada Visitor Travel Survey (VTS) Small Area Estimation (SAE) – 2019 Estimates.
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Manitoba’s tourism industry showed greater resiliency during 2020 compared to most provinces

Source: Conference Board of Canada
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Manitoba Resident Sentiment: "I would welcome visitors travelling to my community..."

Source: Leger Research, n=100 
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Travel Sentiment of Manitobans: "I feel safe to travel to..."
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One-half of Manitobans plan to vacation in Manitoba next year, up from 2020

Oct. 2021 (n=668)

Oct. 2020 (n=387)

Mar. 2020 (n=619)

Nov. 2015 (n=256)

Pre-pandemic interest in vacationing in Manitoba

Interest in vacationing in Manitoba during pandemic



Pace of recovery will be driven by:

• Visitors’ confidence in the economy and their own financial situation

• Vaccination status

• Number of COVID cases in a visitor’s home country, the level of vaccination and the requirements

• Number of cases in Manitoba and whether travellers have the required documentation to visit

• Continued requirement of a negative molecular test for travellers arriving in Canada



Out-of-province domestic travel is likely to recover by 2022.

We anticipate further growth in domestic travel fueled by savings 

and Canadians tempering their expectations of travelling abroad.

The key drivers impacting this travel:

• International restrictions lifted by summer

• Continued low numbers of new COVID-19 cases

• Successful “Buy local” focus by destination marketers

Source: DC Research, May 2021 Forecast



Spending from the US will be limited, building to 44% of 2019 
levels in 2022 and potentially fully rebounding by 2025-2026. 

Spending from other countries will be similarly depressed in 2021, 
improving to 37% of 2019 levels in 2022.

The key drivers impacting international travel include:
• Depressed business travel
• Relatively low levels of vaccine uptake in other countries
• Continued restrictive border controls
• Increased competition internationally focused on frequent 

travellers and fully vaccinated individuals with high savings
• “Buy local” focus by destination marketers

Source: DC Research, May 2021 Forecast





• Long COVID

• Economic Change

• Social Change

• Climate Change
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• Recover to 2019 levels by 2024

• Generate 50% growth in 
visitor spending by 2030



• New strategy recognizes far-reaching impacts 
of pandemic

• Provides leadership to ensure tourism sector 
recovers as quickly as possible

• Considers industry insights and tourism 
industry trends



• Differentiate Manitoba through its powerful brand

• Position Churchill as a leading international destination 
for wilderness and wildlife experiences

• Market Winnipeg and Brandon to host national 
meetings, conventions, festivals and events  

• Leverage Destination Canada programs in 
international markets

• Provincial Events Strategy to attract events 



• Increase the number of market- and export-ready 
businesses

• Ensure that the tourism industry has the necessary 
supports

• Advance initiatives that:

o Improve direct air access

o Improve transportation and connectivity 
between communities



• Develop Manitoba’s signature experiences

• Promote key differentiators:  winter experiences, 
Indigenous and Francophone experiences, and 
outdoor experiences

• Market new and renewed demand generators: 
Canada’s Diversity Gardens, Qaumajuq, the Royal 
Aviation Museum of Western Canada, the 
Manitoba Museum 



• Ensure the tourism industry has access to advice 
and training on:

o Business intelligence

o Best practices

o Business case formulation

o Market-readiness

o Business development

o Funding sources



• Shift of 1/3 of international spend 
would make up for $400 million 
shortfall

• Support more than 5000 jobs



• Target:  Manitoba, Saskatchewan and Northwest Ontario

• Print guide similar to summer Road Trips; 400,000 copies

• Print and digital advertising

• Polar Bear and Northern Lights campaigns

• Travel Incentive Program



• $500,000 fund administered by Travel Manitoba

Objectives:

• To increase the number and quality of market-
and export-ready tourism businesses in Manitoba

• To position Manitoba’s tourism industry to better
meet changing customer expectations and new 
industry trends





To be a must-visit, four season destination, generating 
sustainable economic growth by delivering inspiring

and authentic experiences in our unique, urban and wild settings.




