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The Future of Canada’s
Tourism

President and CEO, Tourism Industry Assoc
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Who is TIAC?

Tourism’s national advocacy organization

Vision
To lead the Canadian tourism industry to be
the most competitive in the world

Mission

To be the voice of Canada’s tourism industry
and improve its global competitiveness as an
international destination through leadership
and advocacy
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Quarterly Economic Evolution

of Tourism in Canada
1986-2020 Q3

Total Tourism Demand

--------- Domestic Demand
--------- Tourism Export
World Trade
Organization {_WTO)
and NAFTA
Agreements
Vancouver
Expo 1986

Calgary
1988
Winter
Olympics

Source: Destination Canada

9/11
Terrorism
Events

USA's Western
Hemisphere
Travel Initiative
(WHTI)
Border Measures
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Record
Losses for
the Visitor
| Economy
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Tourism was the first hit,
hardest-hit, and will be
the last to recover.
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INDUSTRY SUPPORT

« Tourism and Hospitality Recovery Program

« Highly Affected Sectors Credit Availability
Program

« Tourism Relief Fund

PROGRAM EXTENSIONS

« Canada Emergency Rent Subsidy (CERS)
« Canada Emergency Wage Subsidy (CEWS)

REOPENING

« Canada/Us border
e International travel

Advocacy
Efforts
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We are stronger
together.
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“THE FEDERAL GOVERNMENT HAD CANADIANS' BACKS
THROUGHOUT THE PANDEMIC, TODAY, THE GOVERNMENT
DELIVERED ON THEIR ELECTYION PROMISE TO PROVIDE THE
TOURISM, HOTEL, AND EVENTS BUSINESSES THE HELP THEY
NEED TO STAY AFLOAT AND CONTINUE TO MAINTAIN THE
HIGHEST LEVEL OF EMPLOYMENT POSSIBLE."

“THE TOURISM INDUSTRY IS THE HARDEST HIT INDUSTRY,
EVEN AS THE ECONOMY REOPENS, BUSINESS AND
INTERNATIONAL TRAVEL WILL TAKE TIME TO RECOVER.
THE NEW PROGRAMS ANNOUNCED TODAY WILL HELP OUR
MEMBERS STAY ALIVE THROUGH A DIFFICULT WINTER UNTIL
OUR EXPECTED RECOVERY IN THE SPRING."

COALITION DES
ENTREPRISES LES
PLUS TOUCHEERS
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Coalition of
Hardest Hit
Businesses
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New targeted support measures for
businesses:

« Tourism and Hospitality Recovery Program
e Hardest-Hit Business Recovery Program




Impact on
Tourism
Labour
Market

Research by Tourism HR
Canada shows many
workers do not plan on
returning to tourism jobs
once they are restored

1in 10 Canadian jobs is
tied to tourism, that's

2 MILLION § s \
JOBS

ACROSS
CANADA




Tourism Industry Calls for Urgent Action
Following Federal Election Results

September 21, 2021 (Ottawa, Ontario) - Today, as the results of the federal election are
announced, the Tourism Industry Asscciation of Canada (TIAC) congratulates the re-
elected Liberal Covernment and all candidates of all parties on their campaigns to

Stay
Connected

Visit TourismCounts.ca
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@ @Tourism Industry Association of Canada

ﬁ @TIACAITC

@TIAC_AITC
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